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has never been more
difficult for marketers













Leaving many marketers ,,,,/ =
with more questions =

What do my
customers look like?

How do | know if I’m
reaching my target
audience?

How are my customers
engaging across all
channels?

How do | deliver a
consistent experience
across all channels?

‘How do I get the- mest—~ :
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out of my data?

Where should | invest
my marketing budget?
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We have
more data
than ever

























who our customers are

Customer segmentation



who they should be = Market segmentation



how we can align our
business to attract and = Customer strategy
retain these customers


















IPG acquires Acxiom for
$2.3bn

Data marketing firm will become part of IPG Mediabrands portfolio.
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